
 Amber_Fernando_openingRemarksmp4 Page 1 of 3 
Fernando Cruz, Amber Lee Mason 

 

www.verbalink.com  Page 1 of 3 

Announcer: For the first time ever, four financial research firms, Bonner & 
Partners, Palm Because Research Group, Casey Research, and Jeff 
Clark's Delta Report, have come together to protect their legacy of 
independent information. They now form Legacy Research Group, 
your host for the first ever Legacy Investment Summit. Your 
emcee for the next two days is Managing Director Fernando Cruz. 
Fernando came to Legacy after serving as a director at Stansberry 
Research and technology director at Citigroup. And we are 
fortunate to have him. He's one of the true pioneers in this business 
and we wouldn't be here today without him. Ladies and gentlemen, 
welcome to the Legacy Investment Summit, 2018.  

 
[Applause]  
 
Fernando Cruz: Good morning, everyone. Number one, we're in Bermuda. So 

you're welcome. Thank you so much for being here this morning. I 
know it's a bit of an early morning. We wanted to kick things off 
right away. So just a few housekeeping items. First, over the next 
couple of days, there will be panels, breakouts, presentations. In 
fact, we've got 13 presentations, 6 panels, 6 breakout sessions. So 
you should have your itinerary, or someone right out here can point 
you in the right direction if you do get lost. The number-one 
question that I hear at many of these investment conferences that I 
go to is: "Where are the bathrooms?" So what you want to do: you 
want to exit these doors here and go to your right. Bathrooms are 
here in this area. 

 
 You know, the format that we chose, or this particular format – we 

chose it as a venue, as a place to sort of share ideas. And it's one of 
the reasons why, for our inaugural event, we decided to do it here 
in Bermuda. I was really happy to see a lot of folks here from all 
over the world really, but more so there's a lotta families here as 
well, which was pretty incredible to watch. And being in Bermuda, 
it's just such a gorgeous place. Anyone – is this your first time here 
in Bermuda? Oh wow. First time for me as well. And just a 
gorgeous place. If you haven't made it out to the beach, definitely 
you'll want to do that. 

 
 This is a very interesting, very unique sort of format. First we've 

got folks from Casey Research; we have folks that came in via 
Palm Beach Research Group, others from Bonner & Partners. And 
so we have this thing here called Legacy, the Legacy Investment 
Summit. So what I would like to do is have our CEO and 
publisher, Amber Lee Mason, tell us a little bit about what Legacy 
is. What is Legacy Research? And so for a few minutes I'm gonna 
hand things over to Amber Mason. 
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[Applause]  
 
Amber Lee Mason: I am so excited to be here. _____ _____ three years in the making. 

And I'll explain _____ _____ _____ question. _____ _____ 
[cutting in and out.] Should I be up here? 

 
 Are we good? Awesome. So, this has been three years in the 

making. And I'll explain why in a second. But first I just wanna do 
a quick poll. Who here has seen an Avengers movie? All right. So 
for the folks who didn't, so the Avengers – there's Spiderman; 
there's Iron Man, Ant Man. They all get together and they battle 
evil. For the folks who didn't raise their hands, you could think 
about the Rat Pack. So you've got Sammy Davis Jr. You've got 
Dean Martin. You've got Frank Sinatra. And those guys all have 
solo careers but when they get together, there's a little extra magic. 
And that's what we're doing here. 

 
 We got together kinda behind the scenes in 2016. And it's been 

great. We've been able to share resources. We've been able to get 
together once or twice a year to swap ideas. And I think it works 
because these guys – Doug, Teeka, Bill, Mark Ford – we all share 
a DNA. And I think there's two important pieces to that. One is 
that we're independent. We don't take money from advertisers, 
unlike the mainstream media. And we don't take money from the 
companies we cover, unlike Wall Street. The second piece is big 
ideas. And I think a great example of that is that, years ago, we 
started covering a revolution in both technology and in the idea of 
money, and we were there way before the crowd was.  

 
 So we have this shared DNA. We're all in the same family. So the 

partnership has been great. But it hasn't really been official. This is 
our launch party. And we're happy to share it with you. You could 
also think about it like the first Avengers movie. Does anybody 
remember who the bad guy was in that movie? We need more 
geeks in this crowd [laughs]. All right. Well, there was a bad guy, 
and he, she, or it was threatening the people of earth, and the 
Avengers got together to do battle. And right now we are facing, 
all of us, what I see as a really serious threat. Google, Facebook, 
and the other tech gatekeepers do not like the ideas that we all 
think are really important.  

 
Now, for years, Fernando and all of us have been doing battle with 
these guys over our advertising. For some reason they think it's too 
hype-y. I don't know where that comes from. I'm sure none of you 
agree with that. And that's fine. It's their platform. They should set 
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standards. But about 12 months ago the conversation shifted from, 
"Hey, guys, could you tone that down a little bit?" to "Hey, guys, 
we don't like that idea." And now today we can't talk about 
politicians. We can't talk about threats to the economy. It's too 
scary. For a while there we couldn't even say anything about 
cryptocurrencies. And it's a disturbing trend. But, again, it is all on 
their platforms. Until it's not.  
 
This year Google came to us – reps from Google came to us and 
said, "This thing that you have on your website, this thing that 
you're sharing with readers through their e-mail" – which Google 
has nothing to do with – "we don't like it. And unless you change 
it, we're gonna stop doing business with you." 
 
So this was an essay that Bill Bonner wrote – this is one example 
of many that they had concerns about. Was an essay that Bill wrote 
about how years of abusive government policies have hollowed out 
the heart of Baltimore. And that is an important idea and it's true. I 
lived in Baltimore. I saw it. But Google said, "Either you change 
that or we're done." And we said, "Okay, we're done." If our 
mandate is" – 
     

[Applause]  
 
Thanks. Nice. If our mandate is big ideas and independence, the 
answer was obvious to us. But the thing is it's not obvious to 
everybody. And other publishers are changing the ideas that they're 
sharing with you to mollify Google.  
 
Now, I think that's a betrayal. And I think it's a terrible business 
decision. Because as soon as their readers see that they can get the 
same ideas on The New York Times, they're gonna stop reading. So 
I think those publishers are making the wrong choice but I'm 
sympathetic. Because those partners – Google, Facebook – they're 
powerful partners. And I can tell you that it hurts to be on the outs 
with them.  
 
Which brings us back to Legacy. Together, we have the resources; 
we have the time; we have the energy; we have the people to find 
other ways to talk to readers so that we can stay independent and 
so that we can continue to share big ideas. And that's why we're all 
here today. So let's just go ahead and get started. 
 

[Applause]  
 
[End of Audio] 


